
THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                  ISSN 2321–8916   www.theijbm.com 

 

174 Vol10Issue 5                       DOI No.: 10.24940/theijbm/2022/v10/i5/BM2205-012            May, 2022 
 

THE INTERNATIONAL JOURNAL OF  
BUSINESS & MANAGEMENT 

 
Corporate Social Responsibility of Medium Scale Enterprises 

on the Community and Environment of Operation in  
Uyo Metropolis, Nigeria 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
1. Introduction 

They have been a worldwide call for greater incorporation of Corporate Social Responsibility (CSR) into business 
strategy to enable corporation help address wider social, community and environmental issue to improve the conditions of 
society at large (Curran et.al, 2000; Jenkins 2006; Blomback & Wigren, 2009). This has seen the involvement of various 
corporations of various sizes actively engaging in CSR activities and reporting their social and environmental performance 
(Ogrizek, 2002, Zu & Sony, 2009).  

Various researches have shown that CSR can increase profitability sustainability, integrity and reputation of any 
business that includes it in its policy (Davis, 1960). Much research has been carried out in the area though much emphasis 
has been on large corporation (Moyeen & Courvisanos, 2012). Despite the important contribution that medium scale 
businesses make in the world economy and their impact on both the social and natural environments, the issue of CSR in 
medium scale businesses has not yet received adequate research attention (Lepoutre & Heene 2006; Fassin, 2008; 
Blomback & Wigren, 2009). Furthermore, much of the existing literature on CSR in medium scale businesses is either 
prescriptive or normative without being extensively empirically grounded (Dahlsrud, 2008).  

With much emphasis on the application of CSR by large companies, this ignores the role investigation of how such 
firms actually perform CSR activities (Dahlsrud, 2008). It could be argued that Medium size businesses can design 
appropriate CSR strategies to address issues in local communities’ cos medium scale businesses operate within these 
communities and subsequently are more aware of community and environmental issues than their larger counterparts 
(Davis, 1973). Tilley (2000) have suggested the need for more research on CSR in medium scale businesses not only 
because it will help achieve the wider knowledge of CSR, but also to explore how CSR can be promoted among Medium 
Scale businesses. It is in this regard that this study seeks to examine the extent to which medium scale businesses 
implement CSR to the community and environment of their operation. 
 
1.1. Corporate Social Responsibility (CSR) 

CSR involves the commitment shown by companies to contribute to the economic development of a Local 
community and the society at larger. It is a business approach that contributes to sustainable development by delivering 
economic, social and environmental benefits to all stakeholders (Sarbutts, 2003). Holme & Watt (2000) see CSR as the 
continuous commitment by businesses to behave ethically and contribute to economic development while improving the 
quality of life of the workforce and their families as well as the local community and society at large. Secchi (2007) and Lee 
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(2008) cited that CSR definition has been changing in meaning and practice. Ismail (2009) pointed out that the present day 
CSR is a concept whereby business organizations consider the interest of society by taking responsibility for the impact of 
their activities on customers, suppliers, employees, shareholders, communities and other stakeholders as well as their 
environment. 
 
1.1.1. Corporate Social Responsibility on Community of Operation 

A Community in this aspect is a place where business operation is carried out. It represents the group of people in 
the immediate surroundings of a business. A key stakeholder of a business is the community within which the company 
operates (Porter and Kramer, 2006). The first benefit that flows from CSR of a firm is its improved relationship with the 
community in which it operates (Arnold, 2010). Firms can gain approval from its immediate community if it displays 
socially responsible behavior which may allow it to operate in the community unperturbed (Diviney & Lilywhite, 2007). 
Moreover, responsible behaviors of the firm may inspire people in their surroundings to do same (Ksiezak, 2016). 
Gołaszewska-Kaczan (2009) pointed out that corporate involvement in the problems of the community creates better 
ambiance in its surroundings such as, seeing that corporations care for communities’ good makes everyone feel safer 
which could decrease corruption in the society significantly (Ksiezak, 2016). CSR activities to the community are 
sometimes either direct or indirect and they include: provision of financial assistance to educational institutions, hospitals, 
libraries, clubs within the community of operation (Nibusinessinfo. co. uk, 2022); creation of employment opportunities 
(Masum et al, 2020); provision of social welfare and health care facilities for the local community, improving local 
infrastructure; engaging in charitable donations or sponsorships (Rotolo & Wilson 2006); and assisting in the overall 
development of the locality. 
 
1.1.2. Corporate Social Responsibility on the Environment of Operation 

Corporate social responsibility implies that a business’s performance is measured not only in terms of profit, but 
in how well it addresses its social and environmental impacts (Spanne, 2021). CSR on the environment refers to the belief 
that organizations should behave in as environmentally friendly a way as possible (Stobierski, 2021). It is the duty to cover 
environmental consequences of a particular company’s operations, products and facilities (Zafar, 2020). It aims to reduce 
any damaging effects on the environment from the business processes (Nibusinessinfo, co.uk, 2022). CSR on the 
environment consist of the following initiatives: Reducing pollution, greenhouse gas emissions, the use of single-use 
plastics, water consumption, and general waste (Montgomery, 2020); Increasing reliance on renewable energy, 
sustainable resources, and recycled or partially recycled materials; Offsetting negative environmental impact; for example, 
by planting trees, funding research, and donating to related causes (Kaplan & Norton, 1992; Zafar, 2020; Stobierski, 2021; 
Nibusinessinfo, co.uk, 2022). 
 
1.1.3. Medium Scale Enterprises in Nigeria 

Medium Scale Enterprises (MSEs) are regarded as the engine of economic growth and equitable development in 
developing economies (Lalkaka, 1997). MSEs are perceived as the key to Nigeria’s economic growth, poverty alleviation 
and employment generation (Agwu and Emeti, 2014). Nigeria has over 37.07million micro, small and medium scale 
enterprises and they account for more than 84% of total jobs in the country. They also account for about 48.5% of the 
gross domestic product (CDP) as well as about 7.27% of goods and service exported out of the country (Udo, 2016). MSEs 
are characterized by dynamism, innovations, efficiency and their small size allows for a faster decision making process. 
They are generally referred to as enterprises with up to 250 employees (Ibid.). The engagement of MSEs in CSR is very 
important in the economy since they help to create employment opportunities, drive economic growth among others 
(Inyang, 2013). Although limited research exists on the CSR practices of Medium Scale Businesses (Inyang, 2013), Studies 
undertaken within the African context provide support for MSEs being instruments of social transformation of the rural 
communities through their social responsibility actions (Viviers & Venter, 2007; Dzansi, 2011; Oguntade & Mafimisehi, 
2011). Extant evidence from the literature suggests that MSEs’ benefit from their involvement in social responsibilities and 
for them to ignore it may affect their long-run survival, growth and viability (Friedman, 1962; McGuire et al, 1988; Jones et 
al, 2000; Orlistzkey et al, 2003). Oghojafor et al (2009) in their study found that MSEs in Lagos, Nigeria are actively 
involved in social responsibility in the areas of community affairs, environmental affairs among others. They found that 
socially responsible firms outperform the firms that were not socially responsible. Efiong et al (2013) found a low level of 
awareness of CSR among MSEs in Cross River, Nigeria citing that CSR does not exist in its formal form in MSEs, but in an 
informal form. They also found a high level of involvement of the firms in Environmental activities and employment 
activities in the community with low involvement in Education, infrastructure development and health issues. Inyang 
(2013) in his study pointed out that MSEs show concerns for the environment by designing environmentally friendly 
products or production process, energy conservation, an efficient use of resources to minimize wastages, reduction of 
pollution among others. He posited that MSEs have a strong identification with the community as they engage in 
community related activities such as sports, health, education and other philanthropy giving. 
 
2. Methods 

Using descriptive method with a purposive sampling of 100 MSEs, 100 structured questionnaires were distributed 
to the owners and staff members of the MSEs in Uyo Metropolis and all the questionnaire were returned and found fit to be 
used in the analysis.  
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3. Analysis 
The study sought to examine the CSR activities of Medium Scale Businesses in Uyo Metropolis on the Community 

and Environment of their operation. Below is the analysis of the findings from the respondents: 
 
3.1. Corporate Social Responsibility on the Community of Operation 
 

Options Number of Respondents Percentage % 
Yes 89 89 
No 11 11 

Total 100 100 
Table 1: Respondent Responses on the Organization’s  
Performance of CSR on the Community of Operation 

 
Table 1 above shows if the MSEs investigated perform any CSR on the community of their operation in Uyo 

Metropolis. The analysis on table 1 above shows that 89 respondents responded in the affirmative indicating the highest 
percentage (89%) of responses that the MSEs investigated do practice CSR on the community of their operation, while 
only a few (11) of the respondents were of the opinion that their MSEs do not practice CSR on their community of 
operation indicating the lowest percentage (11%) of responses. Given the highest percentage (89%) of affirmation, it, 
therefore, implies that majority of MSEs do practice CSR activities on their community of operation in Uyo Metropolis. 
 

Options Number of Respondents Percentage % 
Free medical services 12 13 
Scholarship schemes 13 15 

Employment opportunity 10 11 
Pipe borne water 21 24 

Electricity 29 33 
Sport centres 4 4 

Total 89 100 
Table 2: Responses on CSR Activities Performed by 

 Respondents’ Organization on the Community 
 

Table 2 above shows the responses of respondents on the CSR activities performed by their organization on the 
community of their operation. The analysis on the table shows that 12 respondents indicating 13% of the responses 
affirmed that their firm provides free medical services as part of their CSR activities to their community of operation, 13 
respondents indicating 15% of the responses admitted that their firm provides scholarship schemes to members of the 
community as part of their CSR activities to their community of operation, 10 respondents representing 11% of the 
responses affirmed that their firm provides employment opportunity to the members of the community of their operation, 
21 respondents representing 24% declared that their firm provides pipe borne water  as part of their CSR activities on the 
community of their operation, 29 respondents indicating 33% of the responses confirmed that their firm provides 
electricity to the community of their operation, while only 4 respondents representing 4% of the responses affirmed that 
their firm provides sport centres to the community as part of their CSR activities. 
 
3.2. Corporate Social Responsibility on the Environment of Operation 
 

Options Number of Respondents Percentage % 
Yes 76 76 
No 24 24 

Total 100 100 
Table 3: Respondent Responses on the Organization’s Performance of  

CSR on the Environment of Operation 
 

Table 3 above shows if the MSEs investigated perform any CSR on the Environment of their operation in Uyo 
Metropolis. The analysis on table 3 above shows that 76 respondents responded in the affirmative indicating the highest 
percentage (76%) of responses that the MSEs investigated do practice CSR on the Environment of their operation, while 
only a few (24) of the respondents were of the opinion that their MSEs do not practice CSR on their Environment of 
operation indicating the lowest percentage (24%) of responses. Given the highest percentage (76%) of acknowledgement, 
it, therefore, implies that majority of MSEs do practice CSR activities on their Environment of operation in Uyo Metropolis. 
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Options Number of Respondents Percentage % 
Waste Management 24 24 

Respect the law 11 11 
Control environmental hazard 12 12 
Environmental friendly project 15 15 

Repairing of roads 8 8 
Placing of safety signs 6 6 

Total 76 100 
Table 4: Responses on CSR Activities Performed by  

Respondents’ Organization on the Environment 
 

Table 4 above shows the responses of respondents on the CSR activities performed by their organization on the 
environment of their operation. The analysis on the table shows that 24 respondents indicating 24% of the responses 
affirmed that their firm provides waste management services as part of their CSR activities to their environment of 
operation, 11 respondents indicating 11% of the responses admitted that their firm respects environmental laws as part of 
their CSR activities to their environment of operation, 12 respondents representing 12% of the responses affirmed that 
their firm helps to control environmental hazards as part of their CSR activities  to their environment of operation, 15 
respondents representing 15% declared that their firm carries out environmentally friendly projects  as part of their CSR 
activities on the environment of their operation, 8 respondents indicating 8%  of the responses confirmed that their firm 
aids in repairing roads as part of their CSR activities on the environment of their operation, while only 6 respondents 
representing 6% of the responses affirmed that their firm aids in the placing of safety signs as part of their CSR activities 
on the environment of operation. 
 
4. Discussion of Findings 

This study sought to examine the extent to which medium scale businesses implement CSR to the community and 
environment of their operation in Uyo metropolis. From the analysis above, the study shows that MSE in Uyo metropolis 
do implement CSR activities on the community and environment of their operation. This finding indicates that MSEs in Uyo 
metropolis have heeded the call to engage in CSR activities given their importance in the economy (Inyang 2013).  The 
finding contradicts the study of Efiong et al (2013) who found low level of awareness of CSR among SMEs in Cross River 
State. The findings are further discussed below:  
 
4.1. CSR on the Community of Operation 

The analysis indicated that, to a large (89%) extent, the MSEs investigated in Uyo metropolis do carry out CSR 
activities on their community of operation. This finding aligns with the Oghojafor et al (2009) who found that SMEs in 
Lagos, Nigeria were actively involved in CSR activities on the community of operation. 
 
4.2. CSR Activities on the Community of Operation 

The analysis shows that the firms carried out the following CSR activities on the community:  
 Free medical services (13%),  
 Scholarship schemes (15%),  
 Employment opportunities (11%),  
 Pipe borne water (24%),  
 Electricity (33%) and  
 Sport centres (4%)  

These findings align with the study of Masum et al (2020) and Efiong et al (2013) on MSEs’ involvement in the 
provision of employment opportunities on the community of their operation; the findings align with the work of Rotolo 
and Wilson (2006), Inyang (2013) and nibusinessinfo.co.uk (2022) on MSEs’ involvement in the provision of free medical 
services, scholarship schemes, local infrastructures (electricity, pipe borne water), social welfare and clubs (sport centres), 
among others.  As such the involvement of these MSEs in the CSR activities of the community of their operation may make 
them gain approval of the community with their continuous existence and their business activities.  
 
4.3. CSR on the Environment of Operation 

The analysis indicated that to a large (76%) extent that the MSEs investigated in Uyo metropolis do carry out CSR 
activities on their Environment of operation. This finding aligns with the Oghojafor et al (2009) who found that SMEs in 
Lagos, Nigeria were actively involved in CSR activities on the environment of their operation. 
 
4.4. CSR activities on the Environment of Operation 

The analysis shows that the firms carried out the following CSR activities on the Environment:  
 Waste management (24%),  
 Respect for Environmental laws (11%),  
 Controlling environmental hazards (12%),  
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 Environmental friendly project (15%),  
 Repairing of roads (8%) and  
 Placing of safety signs (6%)  

These findings align with the study of Montgomery (2020), Zafar (2020) and Stobierski, (2021) on MSEs’ 
involvement in waste management, controlling of environmental hazards, repairing of roads and involvement in 
environmentally friendly projects on the environment of their operation. 
 
5. Conclusion  

The aim of this study was to examine the extent to which medium scale enterprises implement CSR to the community 
and environment of their operation in Uyo metropolis. From the result of the analysis, it can be concluded that Medium 
Scale Enterprises in Uyo Metropolis do practice CSR in their Community and Environment of their Operation. The 
descriptive analysis indicated that Medium Scale Enterprises Practice Community CSR in the following ways:  

 Provision of electricity (which is highly provided by the firms - 33%),  
 Provision of pipe borne water (24%),  
 Provision of scholarship schemes (15%),   
 Provision of free medical services (13%),  
 Generation of employment opportunity (11%) and  
 Creation of sport centres (4%) 

The analysis also indicated that Medium Scale Enterprises practice CSR on their Environment of Operation in the 
following ways: 

 Waste Management (24%) 
 Environmentally friendly projects (15%) 
 Control of environmental hazards (12%) 
 Respect for environmental laws (11%) 
 Repairing of roads (8%) 
 Placing of safety signs (6%) 

The above findings add new knowledge to the entrepreneurship literate especially as it concerns the context of 
the study. It also contributes to the study of corporate social responsibility of medium scale enterprises which had 
received limited research attention given that majority of researchers had focused on Large corporations. The study shows 
that medium scale enterprises not only practice CSR but that more of such businesses still need to be made aware of the 
benefits accrued to them if they practice CSR. On this note, the government still has a lot to do in providing the enabling 
environment for medium scale businesses to flourish which could motivate more to practice CSR in their community and 
environment of operation. 
 
6. References 

i. Agwu, M. O. &Emeti, C. I. (2014) Issues, Challenges and prospects of Small and Medium Scale Enterprises (SMEs) 
in Port-Harcourt City, Nigeria, European Journal of Sustainable Development, (2014), 3, 1, 101-114, Doi: 
10.14207/ejsd.2014.v3n1p101 

ii. Arnold, M.F. (2010), “Competitive Advantage from CSR Programmes”, in: Louche, C., idowu, S.o., Filho, 
W.L. (Eds.), Innovative CSR: From Risk Management to Value Creation Greenleaf Publishing Limited, Sheffield 

iii. Bloomback, A. & Wigren, C. (2009) Challenging the importance of size as determinant for CSR activities, 
Management of Environmental Quality: An International Journal, 20, pp. 255-270. 

iv. Curran, J., Rutherford, R. and Smitt, S. L. (2000) Is there a Local Business Community? Explaining the non-
participation of Small Business in Local Economic Development, Local Economy, 15, pp.128-143. 

v. Dahlsrud, A. (2008) How Corporate Social Responsibility is defined. An Analysis of 37 Definitions, Corporate 
Social Responsibility and Environmental Management 15, 1-13. http://dx.doi.org/10.1002/csr.132 

vi. Davis, K. (1960) Can Business afford to ignore Corporate Social Responsibility? California Management Review, 2, 
70-76. 

vii. Davis, K. (1973) The Case for and against Business Assumption of Social Responsibility, Academy of Management 
Journal, 16, pp. 312-322.  

viii. Diviney, E. and Lillywhite, S. (2007) Ethical Threads: Corporate Social Responsibility in the Australian Garment 
Industry, Brotherhood of St. Laurence, Melbourne. Retrieved from 
http://library.bsl.org.au/jspui/handle/1/1727 (accessed 22 July 2015). 

ix. Dzansi, D. Y. (2011) Social Responsibility of Small Businesses in a typical Rural African Setting: Some Insights 
from a South African Study. African Journal of Business Management, 5(14), 5710-5723. 

x. Efiong, E. J., Usang, O U. E., Inyang, I. O. & Effiong, C. (2013) Corporate Social Responsibility in Small and Medium 
Scale Enterprises in Nigeria: An Example from the Hotel Industry, International Journal of Business and 
Management; Vol. 8, No. 14; 2013 

xi. Fassin, Y. (2008) SMEs and the Fallacy of Formalising CSR, Business Ethics: A European Review 17, pp.364-378. 
xii. Friedman, M., (1962): Capitalism and Freedom. Chicago: University of Chicago, 

xiii. Gołaszewska-Kaczan, U.  (2009), Zaangażowanie społeczne przedsiębiorstwa, Wydawnictwo Uniwersytetu w 
Białymstoku, Białystok. 

http://www.theijbm.com
http://dx.doi.org/10.1002/csr.132
http://library.bsl.org.au/jspui/handle/1/1727


THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                  ISSN 2321–8916   www.theijbm.com 

 

179 Vol10Issue 5                       DOI No.: 10.24940/theijbm/2022/v10/i5/BM2205-012            May, 2022 
 

xiv. Holme, R., & Watts, P. (2000). Corporate social responsibility: making good business sense. Paper presented at 
the World Business Council for Sustainable Development, Geneva. Retrieved from http://www.whp-
training.eu/resources/making-good-business-sense.pdf 

xv. Inyang, B. J. (2013) Defining the Role Engagement of Small and Medium-Sized Enterprises (SMEs) in Corporate 
Social Responsibility (CSR), International Business Research; Vol. 6, No. 5; 2013 

xvi. Ismail, M. (2009) Corporate Social Responsibility and its Role in Community Development: An International 
Perspective, Uluslararasi Sosyal Arastirmalar Dergisi, The Journal of International Social Research, Volume, 2/9, 
Fall 2009 

xvii. Jenkins, H. (2006) Small Business Champions for Corporate Social Responsibility, Journal of Business Ethics, 67, 
pp. 241-256. http://dx.doi.org/10.1007/s10551-006-9182-6 

xviii. Jones, G. R; George, 1. M, and Hill, C. W. L., (2000): Contemporary Management New York: McGraw Hill. 
xix. Kplan, R. S. & Norton, D. P. (1992) The Balanced Scorecard – Measures that drive Performance, Harvard Business 

Review (January- February) 71- 79. 
xx. Ksiezak, P. (2016) The Benefits from CSR for a Company and Society, Journal of Corporate Responsibility and 

Leadership, Vol. 3 Iss.6. pp. 53-65 
xxi. Lalkaka, R. (1997) Support Mechanism for Small Enterprises in Transition Economies, World Association of 

Industrial and Technological Research Organizations 
xxii. Lee, M. P. (2008) Review of the Theories of Corporate Social Responsibility: Its Evolutionary Path and the Road 

Ahead, International Journal of Management Reviews, 10, 1, 53-73. 
xxiii. Lepoutre, J. &Heene, A. (2006) Investigating the Impact of Firm Size on Small Business Social Responsibility: A 

Critical Review, Journal of Business Ethics, 67, pp. 257-273. http://dx.doi.org/10.1007/s10551-006-9183-5 
xxiv. Masum, A., Abdul Aziz, H.H.H.A and Ahmad, M. H. (2020) Corporate Social Responsibility and its effect on 

Community Development: An Overview, IOSR Journal of Business and Management (IOSR-JBM), Vol. 22, Issue 1, 
Ser. V (January. 2020), PP 35-40 

xxv. McGuire, 1. B.; Sundgren, A, and Schneeweis, T., (1988): "Corporate Social Responsibility and Firm Financial 
Performance", Academy of Management Journal, 31 :4, 854-872 

xxvi. Montgomery, K. (2020) 5 Ways Companies can show Social Responsibility in the New Year, Agility PR 
Solutionshttps://www.agilitypr.com/pr-news/public-relations/5-ways-companies-can-show-social-
responsibility-in-the-new-year/ Retrieved 19/4/2022 

xxvii. Moyeen, A. &Courvisanos, J. (2012) Corporate Social Responsibility in Regional Small and Medium-Sized 
Enterprises in Australia, Australasian Journal of Regional Studies, Vol.18, No. 3, 2012 

xxviii. Nibusinessinfo.co.uk (2022) Corporate Social Responsibility: Environmental Impact 
https://www.nibusinessinfo.co.uk/content/corporate-social-responsibility-environmental-impact 
Retrieved 19/4/2022. 

xxix. Nibusinessinfo.co.uk (2022) Corporate Social Responsibility: Local Community, 
https://www.nibusinessinfo.co.uk/content/corporate-social-responsibility-local-community,Retrieved 
19/4/202 

xxx. Oghojafor, B. E. A, Sulaimon, A. A. and Kuye, O. L. (2009) Corporate Social Responsibility and the Performance of 
Small and Medium Scale Enterprises (SMEs) in Lagos State, Nigeria, African Journal of Contemporary Issues, Vol. 9 
No. 3 September, 2001 

xxxi. Ogrizek, M. (2002) The Effect of Corporate Social Responsibility on the Branding of Financial Services, Journal of 
Marketing, 6, pp. 215-228 

xxxii. Oguntade, A & Mafimisehi, T. (2011) Contributions of Corporate Social Responsibility to Agriculture and Rural 
Development in Nigeria, Journal of Sustainable Development in Africa (Volume 13, No.4, 2011) 

xxxiii. Orlistzky, M; Schmidt, F., and Rynes, S., (2003): "Corporate Social and Financial Performance, a Metal-Analysis". 
Organisation Studies, 24:403-441. 

xxxiv. Porter, M.E. & Kramer, M. R. (2006) “Strategy and Society: The Link between Competitive Advantage and 
Corporate Social Responsibility”, Harvard Business Review, December, pp. 78 – 93. 

xxxv. Rotolo, T. & Wilson, J. (2006) Substitute or Complement? Spousal influence on Volunteering, Journal of Marriage 
and Family 68: 305-319 

xxxvi. Sarbutts, N. (2003) Can SMEs ‘do’ CSR? A Practitioner’s view of the ways Small and Medium-Sized Enterprises 
are able to manage reputation through Corporate Social Responsibility, Journal of Communication Management, 
7, 340-347. 

xxxvii. Secchi, D. (2005) The Italian Experience in Social Reporting: An Empirical Analysis. Corporate Social 
Responsibility and Environmental Management, 13, 135-149. 

xxxviii. Spanne, A. (2021) Corporate Social Responsibility and the Environment: Why it Matters, Tree hugger 
Sustainability for all, https://www.treehugger.com/corporate-social-responsibility-and-the-environment-
5186904 Retrieved 19/4/2022. 

xxxix. Stobierski, T. (2021) Types of Corporate Social Responsibility to Be Aware of, Harvard Business School 
Online.https://online.hbs.edu/blog/post/types-of-corporate-social-responsibility, Retrieved, 19/4/2022. 

xl. Tilley, F.  (2000) Small Firm Environmental Ethics: How deep do they go? Business Ethics: A European Review, 9, 
pp. 31-41 

http://www.theijbm.com
http://www.whp-
http://dx.doi.org/10.1007/s10551-006-9182-6
http://dx.doi.org/10.1007/s10551-006-9183-5
https://www.agilitypr.com/pr-news/public-relations/5-ways-companies-can-show-social-
https://www.nibusinessinfo.co.uk/content/corporate-social-responsibility-environmental-impact
https://www.nibusinessinfo.co.uk/content/corporate-social-responsibility-local-community,Retrieved
https://www.treehugger.com/corporate-social-responsibility-and-the-environment-
https://online.hbs.edu/blog/post/types-of-corporate-social-responsibility


THE INTERNATIONAL JOURNAL OF BUSINESS & MANAGEMENT                  ISSN 2321–8916   www.theijbm.com 

 

180 Vol10Issue 5                       DOI No.: 10.24940/theijbm/2022/v10/i5/BM2205-012            May, 2022 
 

xli. Udo, B.  (2016) Small, Medium Enterprises Account for 84 per cent of Jobs in Nigeria, Premium Times, Nigeria, 
https://www.premiumtimesng.com/business/business-news/215707-small-medium-enterprises-account-84-
per-cent-jobs-nigeria.html, Retrieved 19/4/2022 

xlii. Viviers, S. |& Venter, D.  (2007) Corporate Social Responsibility – a SMME Perspective, African Journal of Business 
Ethics (Vol. 2, Issue 1). 

xliii. Zafar, S. (2020) An Introduction to Environmental CSR ,https://www.cleantechloops.com/environment-csr/, 
Retrieved 19/4/2022 

xliv. Zu, L. & Song, L. (2009) Determinants of Managerial Values on Corporate Social Responsibility: Evidence from 
China, Journal of Business Ethics, 88, pp. 105-117. 

http://www.theijbm.com
https://www.premiumtimesng.com/business/business-news/215707-small-medium-enterprises-account-84-
https://www.cleantechloops.com/environment-csr/,

