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In tables, raw codes should not appear. E.g. Adv_1, Govt_3. The factors should be proper statements labeled
as per the paper and need to be written rather than being presented in the form of SPSS codes.




* All Table are Figure numbers should be included in the Discussion part of the text (avoid phrases -the below
table, the above table ; instead, mention the appropriate Figure/ Table number). Please do not number the
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